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VWe isolated the top performing
video content in EMEA out of video ad creatives on
38,000 creatives LinkedIn
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Methodology | +260 video ad creatives on LinkedIn

This included video creative with
top pertormance across metrics
like VTR, engagement rate,
completion rate, and CTR.
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Methodology | +260 video ad creatives on LinkedIn

We analysed across various elements that go
into killer creative:

™ Content type M Whether subtifles were included

& Audio o~ Videolength

™~ Style element, like use o Visual elements in the
of motion graphics, shots, such as close-ups,
animation landscapes
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is the biggest contributor to
sales in an ad campaign

Components of Ads that Contribute to Sales

I I I 1T
@ Creative RI_'VJ Context I'VE; Brand Targeting  Reach Recency

| Nearly 500 campaigns across all media platforms. | Source: Nielsen Catalina Solutions 2017; Period 2016-Q1 2017  Copyright 2017 The Nielsen Company (US), LLC. All Rights Reserved. MENUZ=
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Does video for

B BoB differ from

\ B2C?
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How can my
content stand

out in a BZB
environment?
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Are animated GIFS dead?

s Bayer im!

esf=s) 2,078,942 followers
2 Tyr

80% of visually impaired people are over the age of 50. 80% of all visual
impairment can be prevented or cured.

Can we live better?

Micro-storytelling

Animated GlFs
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What creates
conversation



Video ads earn

507%

more comments per
impression than
non-video ads in feed
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m SITA Follow | ===

With IATA's drive for 100% bag tracking, is baggage data set to reboot the (Thought LeC[deIShip>

passenger experience?

Protessionals
talk to people

—_—
D K] 0:00/0:37

The Big Reveal - June 19, 11:00EST Join IATA, American Airlines & SITA
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Google
@ 13,458,787 followers
Tyr

;Puede una app ayudarte a ver lo que no se puede oir? Descubrelo en

— (oo Sratios )
Stories about
people spur
—— conversation

Android is for everyone

006
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Booking.com for Business
10,483 followers

Tyr

[ Travellers not complying with your policy? A lack of images could be the answeg PrOdU.Ct Demo
Try our free visual travel policy builder. https://inkd.in/eAPQasG

People talk
about pain
R —— 0OINtS

ree tool: Visual travel policy builder
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What makes
people click? =
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Jabra ’ Follow | =as
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Wers

Unboxing the brand new Engage 75 ...Engineered to be the world's most
powerful and secure professional headset.

We currently run a promotion where you can try Engage in your company fre

charge. (M
<Product Demo> |

lease

> Kl 0:00/312

Apply for a free trial of the new Jabra Engage Series

R TL AL T
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SOLIDWORKS ||:ouow
95,550 followers

Tyr

It's time to get started. It's time to think BIG, to innovate, design, and create.
YOU have the idea. WE have the tools. So think big.

‘ Ty

3DEXPERIENCE

> K| 0:00/1:04

Download The Engineers Handbook for Designing Smart Connected Product

© 66 - 1 Comment

R TL LAY

<Lecrd Genero:tion> O

Surprise
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x #neudenkenheisst Follow | ===

Wozu sind wir noch da? Die eigentliche Form des Tatigseins. Philosoph Prof. Dr.
Konrad Liessmann im Interview. #neudenkenheisst Mehr auf:
www.rbinternational.com/neudenkenheisst

See translation

(Thought Leadership) ;
Create Mystery

> K] 0:00/330

Bessere Technologie, weniger Arbeitsplatze?




of videos on LinkedIn
are watched with the
sound oft




How do | use

audio when no
one is listening”?
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ACCIONA | Follow | =u=

({acclona 438,737 followers

Tyr

pat if the smartest decision was to invest in the planet? #InvestinThePlanet

Silence is
poetry

> Kl o0:00/100

ACCIONA. BUSINESS AS UNUSUAL
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Y 1”?,8853 followers
b J

It's time to remove the boundaries limiting girls. Building a confident dialogue j
discussing #MenstruationMatters is essential to their empowerment.

Use tacial
expressions

> K| 0:00/0:41

Why talking about menstruation is essential

R 1L LAY
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ls Completion Rate
a Red Herring?

-
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How can |
increase
completion
rate’?

We broke the videos into duration by:

Micro

(under 15 seconds)

Short

(16-60 seconds)

Medium

(I-2 minutes)

Long

(over 2 minutes)
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lease
the audience

Perkbox + Follow
25,059 followers
Tyr

When Jason left our front desk at Perkbox this year, we celebrated him whilst
oushing the Friday beer trolley. Reward your staff with free perks.

00 K o:00/017

Want your staff to feel appreciated at work, like Jason? Get Perkbox!

R TL1TALATY




®REC

(D) 9%

[ 4 Abu Dhabi Global Market (ADGM) + Follow ==
30,494 followers
Tyr

ADGM eCourts is a game changing, end-to-end digital judicial experience. See,
for yourself. You don’t even need a case with us to register. Brilliant.

ght Audience
ght Message

Il Kl o0:00/0:17

ADGM Courts
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biggest mistakes that
BYB marketers make
with video content

-

Don’t start videos in a series
with homogenous intros.

Reduce reliance on text.

Draw a line between micro
and meaningless.

AR 5%
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How can my content stand out it a B2B environment?
Focus on micro-stories — not animated GIFS.

How do [ make people click on my ad?
Tease. Surprise. Create mystery.

Top o

tips for BZB

video ads

How can I increase engagement and conversation with my video?
People talk to people

How do I use audio when no one is listening?
Silence is poetry

How can I increase Completion Rate?
Completion rate is not everything




That's a wrap!

.
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Linkedin - Sales and Marketing Solutions EMEA Blog

ncreasingly

How B2B markg pOl’tCmt !
really drives gro(EEeRe B buyer S ‘- \

rushina it —
To prove ROI, we need to stop rushing it

3 increasingly important B2B buyers (and
how best to win them over)

How B2B marketing really drives growth

Recent posts

Always On: How to Embrace Evergrg

Jane Fleming

Marketers Create content to address tt
focusing on at Particular moments in,
p e
A

opinions and industry debates, We, :
o 3 immediate business Priorities: a g r-l ( a
; ! Leads (MQLs), for example, the U
J ”‘;jlg;é""lv( ; v ] ‘v: s <
T E R QUARTERLY | i
n%,ﬁ"u“n._ 4 ! | Topics ConlemMarkering B2B Markd -tO -t h e b O g

The five ingredients ¢
needs

KL Daly
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content nees on i https;//]nkd,in/reC]dOUFb]Og

The Conten

)

Consultoncy

Topics: The Content
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